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BRAND CORE
CHARACTER
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1.1

BRAND

BRAND CORE

bruno banani stands for the best quality and extraordinary designs.

The absolute claim of bruno banani is reflected in every part of the
collection: they have character. Radiate charm. Smouldering with
eroticism or cool nonchalance just like the person wearing them.

bruno banani convinces. Through innovations and an attractive
pricing policy. The brand is constantly restaged unconventionally,
innovatively and with a wink.

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL
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1 BRAND

2 BRAND PROFILE

Always a trend ahead: bruno banani. Germany's first designer brand
with the courage to be different. Non-conforming and polarising.
Surprising and innovative. Sexy and exclusive.

Not for everybody - this uncompromising nature differentiates bruno
banani from other brands. And above all, it makes us what we are -

unique.

FASHION UNLIMITED GLOBAL POWER MADE IN GERMANY
Successful licenses make it possible to expe- The desire for the best quality and an unconven-
rience individual lifestyles from head to toe: tional design crosses all frontiers.

From headwear and eyewear to socks and The internationally successful designer brand
shoes. Continuing with jewellery, watches, and "made in Germany" arouses covetousness.
fragrances. Leatherwear and women’s under- And ignites global brand power in the UK, Italy,
wear. Belts und bags. In bedding or terry towel Russia, France, and 11 other successful coun-

bath & beach. tries.
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1 BRAND

'* TARGET GROUP

bruno banani is orientated around one target group, which is
not defined by a specific age, rather by its attitude:

bruno banani customers place high value on design and quality.
They are spontaneous, humorous and trendy. Young-minded,
sporty and modern. As individualists, they are characterised by
a high level of brand loyalty and select their styles themselves



BRAND LOGO

TRADEMARK
DIMENSIONING OF THE PROTECTED AREA

bruno banan§®

NOT FOR EVERYBOD



THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 8

2 BRAND LOGO

= TRADEMARK

The bruno banani logo is in
white on a black background.

The proportions and minimum
sizes defined in the following

apply.




2 BRAND LOGO

22 DIMENSIONING OF THE PROTECTED AREA

bruno banan

NOT FOR EVERYBOD
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FIGURATIVE

BB

DIMENSIONING OF THE PROTECTED AREA
APPLICATION EXAMPLES

bruno banan§®

NOT FOR EVERYBOD
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3 FIGURATIVE MARK

The figurative mark is used
exclusively as a decorative
element on products.

The figurative mark always
stands alone and must never
be used in combination with
the brand logo.

It is not permitted to use the
figurative mark in combination
with other abstract concepts,
for example bb-Sports etc.




3 FIGURATIVE MARK

32 DIMENSIONING OF THE PROTECTED AREA

minimum size 4 mm

>



3 FIGURATIVE MARK

33 APPLICATION EXAMPLES
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4 PRODUCT LOGO

“7 BRUNO BANANI SPORTS

[ Brunc BBl BRUNO )
BANANI BANANI

 SPORTS _

e &
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4 PRODUCT LOGO

“2 APPLICATION EXAMPLES




COLOURS

PRIMARY COLOURS
SECONDARY COLOURS

bruno banani.

NOT FOR EVERYBODY



9 COLOURS

>T PRIMARY COLOURS

CMYK

WHITE

0jo|0]oO

Pantone

9016 traffic white

255 | 255 | 255

HIFFFFE

CMYK 40 | 20 | 20 | 100
Pantone Process Black

HKS

RAL 9005 deep black
RGB 0jo]|o0

Web #000000

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL
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5 COLOURS

>z SECONDARY COLOURS

BLACK 20% BLACK 60%

CMYK 8|14]4]20 CMYK 24 | 12 | 12 | 60
Pantone Pantone

HKS HKS

RAL RAL

RGB RGB

Web Web

CMYK 16 | 8 | 8 | 40 CMYK 32 |16 | 16 | 80
Pantone Pantone

HKS HKS

RAL RAL

RGB RGB

Web Web




FONTS

HEADLINE
SUBLINE

COPY

OFFICE AND WEB

bruno banan§®

NOT FOR EVERYBOD



6 FONTS

6.1

HEADLINE

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

0123456789
12/.,::,,%<>1()][]
@QOP®&%*€

Helvetica Neue LT Pro, 77 Bold Condensed

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL
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The company font for bruno banani is
Helvetica New Condensed in different
sizes, thicknesses and styles. The
company font is used in uppercase in
headlines and sublines.

If bruno banani appears in a headline,
then BRUNO BANANI will also be
written in uppercase.

The font sizes will be adjusted in a
reasonable optical relationship to

the respective medium and layout.
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6 FONTS

%2 SUBLINE

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

0123456789
1275, <>1()1]
@OB®&%*E

Helvetica Neue LT Pro, 57 Condensed
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6 FONTS

53 COPY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

0123456789 12/.,::,“<>|()[] @O®&%*€

Helvetica Neue LT Pro, 55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789 12/.,::,“<>|()]] @O®&%*E

Helvetica Neue LT Pro, 56 ltalic
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6 FONTS

54 OFFICE AND WEB

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789 12/.,:;,,“<>|()[] @O®8&%*€

Arial, Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789 12/.,::,<>|()[] @O®&%*E

Arial, Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

0123456789 12/, ::,“<>|()[] @QO®&%*E

Arial, ltalic



IMAGERY

FASHION
EDITORIAL
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7 IMAGERY

71 FASHION — STAGED PHOTOGRAPHY
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7 IMAGERY

T FASHION — STAGED PHOTOGRAPHY
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7 IMAGERY

2 EDITORIAL — AUTHENTIC PHOTOGRAPHY




ADVERTISEMENT

PROPAGANDA
SALES FOLDER
ADVERTISEMENT
PLACARD/POSTER

bruno banan§®

NOT FOR EVERYBOD
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8 ADVERTISEMENT

7 PROPAGANDA FALL/WINTER 2011 — APPLICATION EXAMPLE (PART 1)

PROPAGANDA
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8 ADVERTISEMENT

51 PROPAGANDA FALL/WINTER 2011 — APPLICATION EXAMPLE (PART 2)

24 NEW
COLLECTIONS.
LOOK

AND FEEL!
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8 ADVERTISEMENT

&7 PROPAGANDA SPRING/SUMMER 2012 — APPLICATION EXAMPLE (PART 1)

PROPAGANDA
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8 ADVERTISEMENT

51 PROPAGANDA SPRING/SUMMER 2012 — APPLICATION EXAMPLE (PART 2)




8 ADVERTISEMENT

82 SALES FOLDER — BEST SELLER (PART 1)

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL
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_ DAS BRUNO BANANI FLACHENKONZEPT 2011

KONSEQUENT POSITIONIERT. ABSOLUT IN SZENE BRUNO BANANI FORDERT UND FORDERT SEIN IMAGE

GESETZT MIT UBER 2.814.156.359 KONTAKTEN: ALS DESIGNERMARKE MIT DER NOT FOR EVERYBODY"-
WIRKUNG DURCH EVENTS, PUBLIC-RELATIONS UND
POS-AKTIVITATEN, DIE OHNE UMWEG DEN BEZUG ZUR
QUALITAT UND ZUM DESIGN DER MARKE HERSTELLEN.

100%

FASHION-MINDED.

34
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8 ADVERTISEMENT

82 SALES FOLDER — BEST SELLER (PART 2)




A
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8 ADVERTISEMENT

82 SALES FOLDER — COCONUT POWERED

soNM=Y—
cOCT=Tu=x
=S=S=mm




8 ADVERTISEMENT

53 ADVERTISEMENT
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8 ADVERTISEMENT

4 PLACARD/POSTER




PACKAGING

PACKAGING

bruno banani.
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9 PACKAGING

*1 PACKAGING FOR BASIC LINES AND PROMOTION PACKAGES

bruno banani bruno banani bruno banani

MICRO
2 PACK g
namn

2 SHORTS

STRAIGHT
LINE

V-SHIRT

BASIC LINE MICRO PAY ONE GET TWO COCONUT
Basic packaging Promotion packaging Promotion packaging Promotion packaging



9 PACKAGING

*2BASIC LINE* PACKAGING

STRAIGHT
LINE

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

V-SHIRT

/f|\41

TRADEMARK
Placement in the upper area

PACKAGE SIZE
130 x 195/185 mm

MOTIF
Product motif by itself
or on the model

PRODUCT LINIE
Typography in uppercase

ICON
Visualisation of package content
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9 PACKAGING

*2BASIC LINE* PACKAGING

V-SHIRT
Straight Line

NAVIGATE
Direct selection via link

STRAIGHT
LINE

V-SHIRT |
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9 PACKAGING

*2BASIC LINE* PACKAGING

SPORTSHIRT
Straight Line

NAVIGATE
Direct selection via link

STRAIGHT
LINE

SPORTSHIRT W
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9 PACKAGING

*2BASIC LINE* PACKAGING

SPORTSLIP
Straight Line

NAVIGATE
Direct selection via link

STRAIGHT
LINE

SPORTSLIP
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9 PACKAGING

*2BASIC LINE* PACKAGING

SHORT
Straight Line

NAVIGATE
Direct selection via link

STRAIGHT
LINE

SHORT
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9 PACKAGING

*2BASIC LINE* PACKAGING

HIPSHORT
Straight Line

NAVIGATE
Direct selection via link

STRAIGHT
LINE _

HIPSHORT




9 PACKAGING

2 ,BASIC LINE* PACKAGING

V-SHIRT

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 47

SIDE FACE (TOP)
Elements

ICON
Visualisation of package content

TRADEMARK
Placement in the upper area

STICKER SURFACE
Placement aids, corner elements



9 PACKAGING

%2 BASIC LINE* PACKAGING

ICON

Visualisation of package content

ICON OVERVIEW
Available products

COLOURS

Available colours

COPY-TEXT
Two languages (German/English)

CARE INSTRUCTIONS
Symbols

V-SHIRT

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 48

SIDE FACE (LEFT)
Elements

bruno banani

hruno banani

bruno bananj



THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 49

9 PACKAGING

%2 BASIC LINE* PACKAGING

SIDE FACE (RIGHT)
Elements

UNDERWEAR TESTED
EVERYWHERE.

ICONS




9 PACKAGING

%2 BASIC LINE* PACKAGING

TRADEMARK
Placement in the upper area

COPY-TEXT
Two languages (German/English)

SIZES TABLE
Size comparison D/F/GB

VIEWING WINDOW

STRAIGHT LINE

Streifen fiilhren zu High Quality & High Fashion. 86% feine bruno banani
Viskose trifft auf 73 Elastan und 7% Polyester. Korpernah. Leicht. Immer in
Form.

Stripes point the way to high quality and high fashion. ing bruno banani
iscose blended with 7% elastane and 7% polyester. Snug-fitting. Light. Always

www.brunobanani.com

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 50

BACK
Elements

bruno banani

hruno banani

3
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9 PACKAGING

2 PACKAGING , MICRO®

bruno banani TRADEMARK

NOT FOR EVERYBDODY Placement in the upper area

PRODUCT LINE
MICRO Typography in uppercase

2 PACK
(U1 U]
2 SHORTS | ICON

Visualisation of package content

MOTIF
Product motif by itself
or on the model

EYECATCHER
Eyecatcher element with product details

PACKAGE SIZE
1830 x 195 mm
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9 PACKAGING

2 PACKAGING , MICRO®

SIDE FACE (TOP)
Elements

TRADEMARK
Placement in the upper area

STICKER SURFACE
Placement aids, corner elements
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9 PACKAGING

2 PACKAGING , MICRO®

SIDE FACE (BOTTOM)
Elements

bruno banani

bruno banani

bruno banangm

NOT FOR EVERYBOD

90 % Polyamid/Polyamide, 10 % Elasthan/Elastane WWW.BRUNOBANANI.COM

bruno banani

DOMAIN

TRADEMARK
Placement in the upper area

MATERIAL SPECIFICATIONS
Two languages (German/English)
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

TRADEMARK
Placement in the upper area

PRODUCT LINE
Typography in uppercase

EYECATCHER
Eyecatcher element with product

MOTIF
Product motif by itself
or on the model

2 SHORTS PACKAGE SIZE
1830 x 195 mm




9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

2 SHORTS

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

SHORT — FRESH AVOCADO GREEN
Promotion packaging

A

NAVIGATE
Direct
selection
via link

PAY ONE
ET TWO

™

Ny

PAY ONE
GET TW

PAY ONE
GET TWO

PAY ONE
0

'

-

55
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SHORT — SMOKEY CHILI RED
Promotion packaging

I A I 0 N E NAVIGATE b P——
Direct i PAY ONE

I I I selection ET TW
W via link

NE
C

2 SHORTS




THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /fi\ 57

9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SHORT — CLASSIC WHITE
Promotion packaging

NAVIGATE
Direct
selection
via link

PY ONE

PAY ONE
9




9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

PAY ONE
GE TWO

2 SHORTS

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

SHORT — CLASSIC BLACK
Promotion packaging

NAVIGATE
Direct
selection
via link

PAY ONE
G 0
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SLIP — CLASSIC WHITE
Promotion packaging

Direct
selection
via link

PAY ONE
9




9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

PAY ONE
GET TWO

ﬂ.H‘H’ Tﬁ ENp

By E.‘i,"c

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

SLIP — CLASSIC BLACK
Promotion packaging

A

NAVIGATE
Direct
selection
via link

PAY ONE
GET TWO

60
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SHIRT - CLASSIC WHITE
Promotion packaging

Direct
selection
via link

NE1,
NE W TREN n
C =D

PAY ONE
9




9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

PAY ONE
GET TWQ

J#H’ TREN 0
SHigy: ™

6‘143&,0
Bl 4 ACx

2 SHIRTS

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

SHIRT - CLASSIC BLACK
Promotion packaging

A

NAVIGATE
Direct
selection
via link

PAY ONE
9
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SIDE FACE (TOP)
Elements

TRADEMARK
Placement in the upper area

STICKER SURFACE
Placement aids, corner elements
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9 PACKAGING

>4 PACKAGING ,,PAY ONE GET TWO*

SIDE FACE (BOTTOM)
Elements

bruno banangm

NOT FOR EVERYBOD

94 % Baumwolle/Cotton, 6 % Elasthan/Elastane WWW.BRUNOBANANI.COM

DOMAIN

TRADEMARK
Placement in the upper area

MATERIAL SPECIFICATIONS
Two languages (German/English)
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9 PACKAGING

*> PACKAGING ,,COCONUT*

TRADEMARK
Placement in the upper area

PACKAGE SIZE
130 x 195 mm

PRODUCT LINE
Typography in uppercase

MOTIF

FUNCTIONAL

SPORTS Product motif by itself
UNDERWEAR or on the model

@ ICON

LONG SHIRT Visualisation of package content

EYECATCHER
Eyecatcher element with product

CW TESTED BY '
7 a— MARK OF QUALITY




9 PACKAGING

*> PACKAGING ,,COCONUT*

SPORTS

I

FUNCTIONAL

UNDERWEAR

LONG SHIRT

CW TESTED BY

Gatestat von der deutschen
Rennrodel-Natonalmannschaft

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

LONG SHIRT
Promotion packaging

A

NAVIGATE
Direct selection via link

66
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9 PACKAGING

*> PACKAGING ,,COCONUT*

SHIRT
Promotion packaging

NAVIGATE
Direct selection via link

FUNCTIONAL ELA
SPORTS BET g
UNDERWEAR H \ﬂ
SHIRT

O ) : Bém
HOT
|y — ﬁﬂ -




9 PACKAGING

*> PACKAGING ,,COCONUT*

FUNCTIONAL
SPORTS
UNDERWEAR

I

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

LONG TIGHT
Promotion packaging

NAVIGATE
Direct selection via link

68



9 PACKAGING

*> PACKAGING ,,COCONUT*

FUNCTIONAL
SPORTS
UNDERWEAR

SHORT

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL

SHORT
Promotion packaging

NAVIGATE
Direct selection via link

BE i, B
Hom HOT
BE o
Hom

69



9 PACKAGING

> PACKAGING ,,COCONUT"

LONG SHIRT

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 70

SIDE FACE (TOP)
Elements

i br
THE NEW SPECIAL .. .
WINTER EDITION. = — BE

- HOT

v
L4
i

ICON
Visualisation of package content

TRADEMARK
Placement in the upper area

STICKER SURFACE
Placement aids, corner elements



9 PACKAGING

55 PACKAGING ,COCONUT*

ICON
Thermo Cool

EXPLANATION

Two languages (German/English)

DIAGRAM WITH COPY-TEXT

Two languages (German/English)

DIAGRAM WITH COPY-TEXT

Two languages (German/English)

ADVANSA THERMO°COOL™

Mit Advansa Thermo Cool™, _dem Fasermix des
mitdeankt” Intaligente Fasarn mil urerschisdichen
Querschretten beten ganzahng Thermoreguiation
ursd Tragukarmiurt. Hohitasern wirkun ausglochend
it starke Tempe alurschwarkungen

A Thermo*Cool™ - e smar fiber
ey Pl My of Cross- Sechons
et wearing comiorr
Hollow BhATS fave 3 Bakanc 0 compensan
o axtreme lemperanie Mchuations

LOW ACTIVITY

Schaellerer Feuchtigheitsiransport n
bessare Lutizirdation mns

Evaporaies mohine fas
£ac — improved i ci

HIGH ACTIVITY

Leichtes Tragegetunl, essere Wirmeisokensng
Schuts vor Augkiihlung

gt o e Skir, DPUMUBY HOAT InSUATN
and augassive ool down effects

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ n

SIDE FACE (LEFT)
Elements

bruno banani

THE NEW SPECIAL
WINTER EDITION. ==




9 PACKAGING

*> PACKAGING ,,COCONUT*

ICON OVERVIEW
Available products

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /ﬁ\ 72

Avnfable Moduls. Long Shirt, Shirt. Lomg Tagit. Short

e W ()
| 1 (] b
I (1}

COLOURS

Available colours

DIAGRAM WITH COPY-TEXT
Two languages (German/English)

Awailable colorn: biack. white fed

2% Polyaster Polyester, % Elastane/Exasthan

BEST TRANSPIRATION

CARE INSTRUCTIONS
Symbols

@/ KB ® A

www.brunobanani.com

SIDE FACE (RIGHT)
Elements

bruno banani




9 PACKAGING

*> PACKAGING ,,COCONUT*

TRADEMARK
Placement in the upper area

COPY-TEXT [ .
Two languages (German/English)

ICON —F—

IMAGE PICTURE

THE BRUNO BANANI CORPORATE-DESIGN-MANUAL /h\ 73

BACK
Elements

THE NEW SPECGIAL
WINTER EDITION.

Bruno Banani

www.facebook

THE NEW SPECIAL .. .
WINTER EDITION. = — BE

-y HOT

e

@5




TRADE

SHOP DESIGN

bruno banani.

NOT FOR EVERYBOD
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10 TRADE

101 SHOP DESIGN

TRADEMARK
Placement of logo on black back-
ground raised above the products




ONLINE

WEBSITE BRUNO BANANI
MICRO-SITES
WEBSITE LICENSES

bruno banan§®

NOT FOR EVERYBOD
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11 ONLINE

"1 WEBSITE BRUNO BANANI

ano Bruno Banani - Home

<[> | [ ] [+ ] hp:j/ww brunobanani.de/

D ok TRADEMARK
Placement in the upper area
. ._:,: ' ' ' [
f 3 m = AH ¥ P
"t \VIAN &
DA DA | 2
. : : YER
NEW 3 !
AR HEADLINES
o 1 i - Typography in uppercase
0B \ ) ;
A\ H ' QuE
R N- B Y ' »
LATEST NEWS QU 100
BACKGROUND

Primary colour black
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11 ONLINE

2 MICRO-SITES

anA

alr &)+ [ tp ¢ la-

TRADEMARK
Placement in the upper area

HOME NEWS COLLECTION EVENTS SHOP QUODICI ENIHILL

DOLUPIDIT QUNTINCITIS

HEADLINES
Typography in uppercase

AUTASPE
COREPED

SANTISSIT MOLUPTIUS CONES AUT ADISSUNTE LAT

Epro minctur alis sum de dolesequi blaut volupie ndemporia do-

lupta cor suntem. Fictendisin conet untiame solupti aut ut volup-
tatest fugitis eaqui accus santissit moluptius cones aut adissunte
lat odiasin re nonseque nus vel ipiet aut et dese ex

U T I P I c I U M CONET UNTIAME SOLUPTI AUT UT VOLUPTATEST FUGITIS

EAQUI ACCUS SANTISSIT MOLUPTIUS

0 F FI N T Ehentis qui temporerum explignimaio beateca borpos maximus

cillecte as maiore solores niet asitioreris venem nonsequis maxi-

mil mi, samusciae. BACKGROUND
Dem aceprest, officto id quatur, cuscipsus sed molectur? Quiam . .
re pra qui untionsecum quidendae aruptatem aut hitat ea volup- Prlmary colour white

tur modicimil mod molessim aut facim unt quibus velistem ex-
cessi optas amus et alitatur?
Qvit ut estrum ataest accaboriti tem aut quaecus aut landae vo-
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11 ONLINE

"1 WEBSITE LICENSES

For product pages that are embedded in a company page, the guidelines should be complied
with as closely as possible as facilitated by the programming of the main page.

WEBSITE LICENSEE

DIONSENIS | HEADLINES AND COPY
PERFER
NAEAQUI

MOTIF LICENSE (EXAMPLE)
The artwork that is provided to the
. . . , licensee is used as an image motif.
Epro minctur alis sum de dolesequi blaut volupie ndem
poria dolupta cor suntem. Fictendisin conet untiame Other iIIustrations mUSt Comply Wlth

solupti aut ut voluptatest fugitis eaqui accus santissit

moluptius cones aut adissunte lat odiasin re. the image of the brand.

l)nruqo banaﬂni

TRADEMARK
If must be possible to see the
trademark on each product page.




The bruno banani is an internationally registered and protected brand of bruno banani underwear GmbH. Strict
compliance with the corporate design guidelines defined here is the basis for the standardised image and
recognition of the brand. Therefore the rules contained in this CD manual are absolutely binding. Violations will
be punished. All external appearances of bruno banani must be coordinated with the brand managing agency
Brandplatform in terms of compliance with these guidelines.

Brandplatform GmbH bruno banani underwear GmbH
Communication for living brands MauersbergerstraBe 5

Calwer StraBBe 20 09117 Chemnitz

70173 Stuttgart T +49(0)371/ 842340

T +49 (0) 711 / 490 47-0 F +49(0)371/ 852569

F +49 (0) 711 / 490 47-299 e-mail: fashion@brunobanani.de
e-mail: info@brandplatform.de www.brunobanani.com

www.brandplatform.de
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