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The arrow keys are used to navigate through the CD manual. By clicking the mouse on the links in the table of contents as well 
as inside the document, you will be able to get to the individual chapters and sub-chapters conveniently and directly. You can 
get back to the table of contents at any time with the  symbol.
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1.1

1
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BRAND CORE
Brand

bruno banani stands for the best quality and extraordinary designs. 
The absolute claim of bruno banani is reflected in every part of the 
collection: they have character. Radiate charm. Smouldering with 
eroticism or cool nonchalance just like the person wearing them. 

bruno banani convinces. Through innovations and an attractive  
pricing policy. The brand is constantly restaged unconventionally,  
innovatively and with a wink.
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1.2

1
BRAND PROFILE 
Brand

Fashion unlimited
Successful licenses make it possible to expe-
rience individual lifestyles from head to toe:
From headwear and eyewear to socks and 
shoes. Continuing with jewellery, watches, and 
fragrances. Leatherwear and women’s under-
wear. Belts und bags. In bedding or terry towel 
bath & beach.

Global Power made in Germany
The desire for the best quality and an unconven-
tional design crosses all frontiers.
The internationally successful designer brand 
"made in Germany" arouses covetousness.  
And ignites global brand power in the UK, Italy, 
Russia, France, and 11 other successful coun-
tries.

Always a trend ahead: bruno banani. Germany's first designer brand 
with the courage to be different. Non-conforming and polarising. 
Surprising and innovative. Sexy and exclusive.
Not for everybody – this uncompromising nature differentiates bruno 
banani from other brands. And above all, it makes us what we are – 
unique.

The bruno banani Corporate-Design-Manual
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1.3

1
TARGET GROUP
Brand

bruno banani is orientated around one target group, which is  
not defined by a specific age, rather by its attitude:  
 
bruno banani customers place high value on design and quality. 
They are spontaneous, humorous and trendy. Young-minded,  
sporty and modern. As individualists, they are characterised by 
a high level of brand loyalty and select their styles themselves

The bruno banani Corporate-Design-Manual
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2
TRADEMARK
DIMENSIONING OF THE PROTECTED AREA
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2.1

2
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TRADEMARK
BRAND LOGO

The bruno banani logo is in 
white on a black background.

The proportions and minimum 
sizes defined in the following 
apply.
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2.2

2

1 x

1 x

1,5 x

1 x

1 x

1 x

1 x
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DIMENSIONING OF THE PROTECTED AREA
BRAND LOGO

minimum size 18 mm
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BB
DIMENSIONING OF THE PROTECTED AREA 
APPLICATION EXAMPLES

FIGURATIVE 
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3.1

3
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bb
FIGURATIVE MARK

The figurative mark is used 
exclusively as a decorative 
element on products.

The figurative mark always 
stands alone and must never  
be used in combination with  
the brand logo.

It is not permitted to use the 
figurative mark in combination 
with other abstract concepts, 
for example bb-Sports etc.
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3.2

3

1 x

1 x 1 x

1 x

1 x

1 x

1 x 1 x

1 x

1 x

DIMENSIONING OF THE PROTECTED AREA
FIGURATIVE MARK
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minimum size 4 mm
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3.3

3
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APPLICATION EXAMPLES
FIGURATIVE MARK
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bruno banani sports

PRODUCT LOGO
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4.1

4
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bruno banani sports
PRODUCT LOGO
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4.2

4
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PRODUCT LOGO
APPLICATION EXAMPLES
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COLOURS
PRIMARY COLOURS
SECONDARY COLOURS 
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5.1

5
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PRIMARY COLOURS
COLOURS

WHITE

CMYK 0  |  0  |  0  |  0

Pantone

HKS

RAL 9016   traffic white 

RGB 255  |  255  |  255

Web #ffffff

Black

CMYK 40  |  20  |  20  |  100

Pantone Process Black

HKS

RAL 9005   deep black

RGB 0  |  0  |  0

Web #000000
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5.2

5
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SECONDARY COLOURS
COLOURS 

BLACK 60%

CMYK 24  |  12  |  12  |  60

Pantone

HKS

RAL

RGB

Web

BLACK 40%

CMYK 16  |  8  |  8  |  40

Pantone

HKS

RAL

RGB

Web

BLACK 20%

CMYK 8  |  4  |  4  |  20

Pantone

HKS

RAL

RGB

Web

BLACK 80%

CMYK 32  |  16  |  16  |  80

Pantone

HKS

RAL

RGB

Web
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Headline
subline
copy 
office And web

FONTS
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6.1

6

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ

0123456789    
!?/.,:;„“<>|()[] 
@©®&%*€

Helvetica Neue LT Pro, 77 Bold Condensed
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headline
FONTS

The company font for bruno banani is 
Helvetica New Condensed in different 
sizes, thicknesses and styles. The 
company font is used in uppercase in 
headlines and sublines.

If bruno banani appears in a headline, 
then BRUNO BANANI will also be 
written in uppercase. 
The font sizes will be adjusted in a 
reasonable optical relationship to  
the respective medium and layout.
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6.2

6

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ

0123456789    
!?/.,:;„“<>|( )[ ] 
@©®&%*€

Helvetica Neue LT Pro, 57 Condensed
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subline
FONTS
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6.3

6

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 !?/.,:;„“<>|( )[ ] @©®&%*€

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 !?/.,:;„“<>|( )[ ] @©®&%*€

Helvetica Neue LT Pro, 55 Roman

Helvetica Neue LT Pro, 56 Italic
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copy
Fonts
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6.4

6

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 !?/.,:;„“<>|()[] @©®&%*€

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 !?/.,:;„“<>|()[] @©®&%*€

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 !?/.,:;„“<>|()[] @©®&%*€

Arial, Bold

Arial, Regular

Arial, Italic
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office And web
Fonts
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fashion
EDITORIAL

IMAGERY
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7.1

7
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fashion – STAGED PHOTOGRAPHY
IMAGERY
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7.1

7
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fashion – STAGED PHOTOGRAPHY
IMAGERY
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7.2

7
EDITORIAL – AUTHENTIC PHOTOGRAPHY
IMAGERY
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propaganda
Sales folder
ADVERTISEMENt 
PLACARD/POSTER

advertisement
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8.1

8
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propaganda fall /winter 2011 – APPLICATION EXAMPLE (PART 1)
advertisement
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8.1

8
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propaganda fall /winter 2011 – APPLICATION EXAMPLE (PART 2)
advertisement



32

8.1

8
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propaganda Spring/summer 2012 – APPLICATION EXAMPLE (PART 1)
advertisement
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8.1

8 advertisement
propaganda Spring/summer 2012 – APPLICATION EXAMPLE (PART 2)
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8.2

8
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sales folder – best seller (PART 1)
advertisement
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8.2

8
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sales folder – best seller (Part 2)
advertisement



36

8.2

8
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sales folder – coconut powered
advertisement
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8.3

8

Look
and 
feeL!
THe new coLLecTion  
faLL/winTer 2011. 

More Information 
www.brunobanani.com or 
fashion@brunobanani.de

See you  
in Berlin
16.01.-18.01.2011,  5 elementS.Berlin,   
KaBelwerKe Berlin, Ka 34

The bruno banani Corporate-Design-Manual

ADVERTISEMENT
advertisement
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8.4

8
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PLACARD/POSTER
advertisement
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PACKAGING 

packaging
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9.1

9 paCKaging
PACKAGING FOR BASIC LINES AND PROMOTION PACKAGES

the bruno banani Corporate-Design-Manual

MiCro
Promotion packaging

CoConut
Promotion packaging

pay one get two
Promotion packaging

basiC line
Basic packaging
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9.2

9

paCKage siZe
130 x 195/185 mm

traDeMarK
Placement in the upper area

MotiF
Product motif by itself
or on the model

iCon
Visualisation of package content

proDuCt linie
Typography in uppercase

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

naVigate
Direct selection via link

V-shirt 
Straight Line

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

naVigate
Direct selection via link

sportshirt 
Straight Line

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

naVigate
Direct selection via link

sportslip 
Straight Line

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

naVigate
Direct selection via link

short 
Straight Line

„BASIC LINE“ PACKAGING
paCKaging

the bruno banani Corporate-Design-Manual
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9.2

9

naVigate
Direct selection via link

hipshort 
Straight Line

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging



47

9.2

9

V-shirt

stiCKer surFaCe
Placement aids, corner elements

traDeMarK
Placement in the upper area

siDe FaCe (top) 
Elements

iCon
Visualisation of package content

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

siDe FaCe (leFt)
Elements

Care instruCtions
Symbols

Copy-teXt
Two languages (German/English)

iCon oVerView
Available products

Colours
Available colours

iCon
Visualisation of package content

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

siDe FaCe (right) 
Elements

iCons
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„BASIC LINE“ PACKAGING
paCKaging
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9.2

9

baCK 
Elements

siZes table
Size comparison D/F/GB

Viewing winDow

Copy-teXt
Two languages (German/English)

traDeMarK
Placement in the upper area

the bruno banani Corporate-Design-Manual

„BASIC LINE“ PACKAGING
paCKaging
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9.3

9

traDeMarK
Placement in the upper area

eyeCatCher
Eyecatcher element with product details

MotiF
Product motif by itself
or on the model

proDuCt line
Typography in uppercase

iCon
Visualisation of package content

paCKage siZe
130 x 195 mm

the bruno banani Corporate-Design-Manual

PACKAGING „MICRO“
paCKaging
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9.3

9

stiCKer surFaCe
Placement aids, corner elements

siDe FaCe (top) 
Elements

traDeMarK
Placement in the upper area

the bruno banani Corporate-Design-Manual

PACKAGING „MICRO“
paCKaging
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9.3

9

90 % Polyamid / Polyamide, 10 % Elasthan / Elastane www.brunobanani.CoM

Material speCiFiCations
Two languages (German/English)

siDe FaCe (bottoM)
Elements

traDeMarK
Placement in the upper area

DoMain

the bruno banani Corporate-Design-Manual

PACKAGING „MICRO“
paCKaging
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9.4

9

traDeMarK
Placement in the upper area

MotiF
Product motif by itself
or on the model

eyeCatCher
Eyecatcher element with product 

proDuCt line
Typography in uppercase

paCKage siZe
130 x 195 mm

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.4

9

short – Fresh aVoCaDo green 
Promotion packaging
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PACKAGING „PAY ONE GET TwO“
paCKaging

naVigate
Direct 
selection 
via link
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9.4

9

short – sMoKey Chili reD
Promotion packaging
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PACKAGING „PAY ONE GET TwO“
paCKaging

naVigate
Direct 
selection 
via link
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9.4

9

short – ClassiC white 
Promotion packaging

naVigate
Direct 
selection 
via link

PACKAGING „PAY ONE GET TwO“
paCKaging

the bruno banani Corporate-Design-Manual
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9.4

9

short – ClassiC blaCK 
Promotion packaging

naVigate
Direct 
selection 
via link

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.4

9

slip – ClassiC white 
Promotion packaging

naVigate
Direct 
selection 
via link

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.4

9

slip – ClassiC blaCK 
Promotion packaging

naVigate
Direct 
selection 
via link

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.4

9

shirt – ClassiC white 
Promotion packaging

naVigate
Direct 
selection 
via link

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.4

9

shirt – ClassiC blaCK 
Promotion packaging

naVigate
Direct 
selection 
via link

PACKAGING „PAY ONE GET TwO“
paCKaging

the bruno banani Corporate-Design-Manual
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2 ShortS

 Pay one 
 Get two

94 % Cotton / Baumwolle, 6 % Elastane / Elasthan www.brunobanani.com

new trend colour:freSh avocado  Green

9.4

9

stiCKer surFaCe
Placement aids, corner elements

siDe FaCe (top)
Elements

traDeMarK
Placement in the upper area

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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2 ShortS

 Pay one 
 Get two

94 % Cotton / Baumwolle, 6 % Elastane / Elasthan www.brunobanani.com

new trend colour:freSh avocado  Green

9.4

9

94 % Baumwolle / Cotton, 6 % Elasthan / Elastane www.brunobanani.CoM

Material speCiFiCations
Two languages (German/English)

siDe FaCe (bottoM) 
Elements

traDeMarK
Placement in the upper area

DoMain

the bruno banani Corporate-Design-Manual

PACKAGING „PAY ONE GET TwO“
paCKaging
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9.5

9

traDeMarK
Placement in the upper area

MotiF
Product motif by itself
or on the model

eyeCatCher
Eyecatcher element with product 

proDuCt line
Typography in uppercase

MarK oF Quality

iCon
Visualisation of package content

paCKage siZe
130 x 195 mm

PACKAGING „COCONUT“
paCKaging

the bruno banani Corporate-Design-Manual
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9.5

9

naVigate
Direct selection via link

long shirt 
Promotion packaging
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PACKAGING „COCONUT“
paCKaging
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9.5

9

naVigate
Direct selection via link

shirt 
Promotion packaging
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PACKAGING „COCONUT“
paCKaging
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9.5

9

naVigate
Direct selection via link

long tight 
Promotion packaging
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PACKAGING „COCONUT“
paCKaging



69

9.5

9

naVigate
Direct selection via link

short 
Promotion packaging
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PACKAGING „COCONUT“
paCKaging
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9.5

9

long shirt

siDe FaCe (top) 
Elements

stiCKer surFaCe
Placement aids, corner elements

traDeMarK
Placement in the upper area

iCon
Visualisation of package content

the bruno banani Corporate-Design-Manual

PACKAGING „COCONUT“
paCKaging
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9.5

9

siDe FaCe (leFt) 
Elements

DiagraM with Copy-teXt
Two languages (German/English)

DiagraM with Copy-teXt
Two languages (German/English)

iCon 
Thermo Cool

eXplanation
Two languages (German/English)

the bruno banani Corporate-Design-Manual

PACKAGING „COCONUT“
paCKaging
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9.5

9

siDe FaCe (right) 
Elements

Care instruCtions
Symbols

DiagraM with Copy-teXt
Two languages (German/English)

iCon oVerView
Available products

Colours
Available colours

the bruno banani Corporate-Design-Manual

PACKAGING „COCONUT“
paCKaging
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9.5

9

baCK 
Elements

iCon

iMage piCture
Bruno Banani

Copy-teXt
Two languages (German/English)

traDeMarK
Placement in the upper area

the bruno banani Corporate-Design-Manual

PACKAGING „COCONUT“
paCKaging
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SHOP DESIGN

TRADE
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10.1

10

TRADEMARK
Placement of logo on black back-
ground raised above the products

The bruno banani Corporate-Design-Manual

SHOP DESIGN
Trade
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website bruno banani
micro-sites  
website LICENSES
 

online
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11.1

11

Headlines
Typography in uppercase

TRADEMARK
Placement in the upper area

BACKGROUND
Primary colour black

The bruno banani Corporate-Design-Manual

website bruno banani
online
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11.2

11

Ehentis qui temporerum explignimaio beateca borpos maximus 
cillecte as maiore solores niet asitioreris venem nonsequis maxi-
mil mi, samusciae. 

Dem aceprest, officto id quatur, cuscipsus sed molectur? Quiam 
re pra qui untionsecum quidendae aruptatem aut hitat ea volup-
tur modicimil mod molessim aut facim unt quibus velistem ex-
cessi optas amus et alitatur?
Ovit ut estrum ataest accaboriti tem aut quaecus aut landae vo-
lorrovid qui sequodi totatem ducipitaque earci sitaturehent even-
di aut adipis eaquametur abo. Evelloribus a volupti onsequi

Ehentis qui temporerum explignimaio beateca borpos maximus Ehentis qui temporerum explignimaio beateca borpos maximus 
cillecte as maiore solores niet asitioreris venem nonsequis maxi-cillecte as maiore solores niet asitioreris venem nonsequis maxi-
mil mi, samusciae. mil mi, samusciae. 

Dem aceprest, officto id quatur, cuscipsus sed molectur? Quiam Dem aceprest, officto id quatur, cuscipsus sed molectur? Quiam 
re pra qui untionsecum quidendae aruptatem aut hitat ea volup-re pra qui untionsecum quidendae aruptatem aut hitat ea volup-
tur modicimil mod molessim aut facim unt quibus velistem ex-tur modicimil mod molessim aut facim unt quibus velistem ex-
cessi optas amus et alitatur?cessi optas amus et alitatur?
Ovit ut estrum ataest accaboriti tem aut quaecus aut landae vo-Ovit ut estrum ataest accaboriti tem aut quaecus aut landae vo-
lorrovid qui sequodi totatem ducipitaque earci sitaturehent even-lorrovid qui sequodi totatem ducipitaque earci sitaturehent even-
di aut adipis eaquametur abo. Evelloribus a volupti onsequidi aut adipis eaquametur abo. Evelloribus a volupti onsequi

DolupiDit QuntinCitis

autaspe 
CorepeD

hoMe   news   ColleCtion   eVents   shop   QuoDiCi   enihill

utipiCiuM 
oFFint

Epro minctur alis sum de dolesequi blaut volupie ndemporia do-
lupta cor suntem. Fictendisin conet untiame solupti aut ut volup-
tatest fugitis eaqui accus santissit moluptius cones aut adissunte 
lat odiasin re nonseque nus vel ipiet aut et dese ex

santissit Moluptius Cones aut aDissunte lat

Conet untiaMe solupti aut ut Voluptatest Fugitis
eaQui aCCus santissit Moluptius

heaDlines
Typography in uppercase

traDeMarK
Placement in the upper area

baCKgrounD
Primary colour white

the bruno banani Corporate-Design-Manual

MICRO-SITES
online
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11.3

11

logo

Dionsenis 
perFer 
naeaQui

Epro minctur alis sum de dolesequi blaut volupie ndem
poria dolupta cor suntem. Fictendisin conet untiame 
solupti aut ut voluptatest fugitis eaqui accus santissit 
moluptius cones aut adissunte lat odiasin re.

heaDlines anD Copy

traDeMarK
If must be possible to see the 
trademark on each product page.

MotiF liCense (eXaMple)
The artwork that is provided to the 
licensee is used as an image motif. 
Other illustrations must comply with 
the image of the brand.

website liCensee

For product pages that are embedded in a company page, the guidelines should be complied 
with as closely as possible as facilitated by the programming of the main page.

the bruno banani Corporate-Design-Manual

wEBSITE LICENSES
online



bruno banani underwear GmbH
Mauersbergerstraße 5 
09117 Chemnitz
T +49 (0) 371 / 84 23 40
F +49 (0) 371 / 85 25 69
e-mail: fashion@brunobanani.de
www.brunobanani.com

The bruno banani is an internationally registered and protected brand of bruno banani underwear GmbH. Strict 
compliance with the corporate design guidelines defined here is the basis for the standardised image and 
recognition of the brand. Therefore the rules contained in this CD manual are absolutely binding. Violations will 
be punished. All external appearances of bruno banani must be coordinated with the brand managing agency 
Brandplatform in terms of compliance with these guidelines.

Brandplatform GmbH
Communication for living brands
Calwer Straße 20 
70173 Stuttgart
T +49 (0) 711 / 490 47-0
F +49 (0) 711 / 490 47-299
e-mail: info@brandplatform.de
www.brandplatform.de


